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Impact of the crisis
Every corporate brand develops its credibility through right combination of performance and also their ethical conduct which converts into goodwill in the eyes of the stakeholders. The latest crisis situation at Samsung where the top executives have been imprisoned on the basis of fraudulent activity has tarnished the image of the company that has a long history of being a technology major and research driven company (CNN, 2017). the brand equity comprising of the strengths of the brand like technology, innovation, research, Korean legacy have come under question that puts a question mark on how the company is managed and administered (BBC, 2015). The unethical conduct of the chief executive would determine the conduct of the company and how they undertake their regular business. The stakeholders would get impacted and also the consumers in terms of loyalty towards the brand as they would feel the company is undertaking business in the wrong manner. the corporate brand that would get impacted would also impact the individual brand under which the various white goods are sold worldwide. Samsung is a conglomerate that have business in diversified field that would get impacted in the future as the unethical image of the company would be harmful for the brand (Reuters, 2017).
Samsung’s strategy to minimize the impact
The unethical conduct of the chief executive and the subsequent impact on the corporate brand Samsung needs a strategic brand building intervention by repositioning the brand in the minds of the stakeholders both internal and external (Android Authority, 2017). In such crisis, communication would play a very important role that would rebuild the trust and image of the company. Samsung has developed an integrated brand communication with the stakeholders providing surety about the company and its core values (The Guardian, 2017). The core mission and vision are being promoted that have developed the 100 years old company into an conglomerate in South Korea. Various statements are being given in media about the strict action that would be taken against the wrong doers and how it does not impact the integrity of the brand for its consumers (Science Direct, 2017). As the company is a global one, the brand credibility is being built at a global level by discussing about the quality and standards that would be maintained. The unethical conduct of one of the executives is being communicated as a one person conduct and does not reflect the integrity of the organization (NY Times, 2018). 
Strategy for revitalizing the brand
The tarnished image of the company and the brand needs to be revitalized through making changes in their core values and repositioning it to earn the love and respect again. In the case of unethical case of the chief executive, the image of the company and its internal practices is under question. Samsung can undertake the brand revitalization through repositioning their name for ethics and honesty (Digital Trends, 2016). This can be done by communicating about their social activities and welfare to the right audience which will communicate their true intentions. The company should also undertake integrated brand communication from both offline and online methods in order to develop a higher consumer involvement with its strengths like innovation and technology and how the conduct of the executive would not impact the business conduct (Business Standard, 2017). This should also involve an apology from the executive side where he should take all the responsibility and provide a clean chit to the rest of the company (NBC News, 2017). the results and profitability of the company needs to be emphasized to prove the trust people have in the company and that it would be maintained through all kinds of assurance (LA Times, 2018).
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